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FUTURE TOURISM 

TRENDS

➤ Solo, eco, & couple travellers

➤ Local experiences. Travellers

expect experiences that closely 

match their personal preferences.

➤ Bizcations

➤ Last minute bookings where 

reservations last 1 to 3 hours tend 

to be booked in destinations or 

just before arrival

➤ Advanced bookings preferred for 

multi day tours

➤ Travellers visiting new 

destinations & looking some new 

experiences



➤ Travellers today request unique 

experiences to do something 

once in a lifetime

➤ Ecological & educational trips 

are in demand

➤ History & cultural trips are also 

looked by travellers apart from 

natural traveling sites

➤ The growth of budget airlines

➤ Rise of digital services: reduced 

price, increased satisfaction

➤ Local uniqueness: hidden 

pearls 



TREND TRAVELING



TREND TRAVELING



EXPERIENCE ECONOMY

➤ New way people enjoy services/products

➤ Consumers ask to feel the experience

➤ Combining traditional offerings and 

wrapping it nicely

➤ Upgrading to the next economic value

➤ Offering service as stage, goods as 

support, and customers enjoy memorable 

events

➤ Commodities are changeable, goods are 

tangible, services are intangible and 

experiences are memorable

➤ Experiences stick in personal, it exists 

only in mind of an individual that engages 

on an emotional, physical, intellectual, or 

even spiritual level

➤ Knowing our competitive advantages and 

how to wrap it



WHY GROWING 

LOCALS

➤ Strengthen local communities

➤ Developing creative society

➤ Innovative activities

➤ Stakeholder’s awareness

➤ Protecting assets & 

environment

➤ Tourism sustainability

➤ Economic growth


